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Expansions on the horizon

Singapore is on the cusp of massive hardware change with a slate of
developments that promises to bring a multitude of new event venues
and possibilities. By Pamela Chow

arge-scale transformations
across Singapore are set to
boost the business events
capacity and appeal of the
island. The bulk of the
announcements came in April, when
Resorts World Sentosa (RWS) and
Marina Bay Sands (MBS) proclaimed
a total investment of S$9 billion
(US$6.5 billion) in expansion plans,
with each pumping in $$4.5 billion.
These investments will be chan-
nelled into non-gaming facilities,
and mark about two-thirds of the
integrated resorts’ (IR) initial S$15
billion investment in 2006.
Under its expansion scheme
- coined “RWS 2.0”, RWS will increase
- its gross floor area by about 50 per

cent. The additional 164,000m? will
be largely achieved through intensi-
fication of existing land, and will in-
clude a waterfront lifestyle complex
headlined by two new destination
hotels.

Coupled with the expansion of the
Central Zone, up to 1,100 more gues-
trooms will come online and there
will be a “significant expansion”
of RWS’s business events capacity
with which to “garner more top-tier
events”, announced RWS.

RWS 2.0 will also feature a raft
of new entertainment and lifestyle
launches. By end-2020, a pirate-
themed “adventure dining play-
house” will replace the Resorts
World Theatre. Coming down the

line are a public seafront attraction
with free evening light shows, two
new areas for Universal Studios
Singapore, and the redevelopment of
the S.E.A. Aquarium by three times
its current size into the Singapore
Oceanarium.

RWS’s expansion will be delivered
in phases, with new experiences
opening every year from 2020. Com-
pletion is projected for 2025.

Tan Hee Teck, RWS CEO, said:
“RWS will form an integral part of
the future Greater Southern Water-
front and become a centrepiece of
the transformative journey to enliven
the southern corridor.”

On the main island, MBS has
plans to build a fourth tower de-
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