Destination: Thailand

Finding its MICE voice
Khon Kaen has proven itself capable of handling large trade exhibitions, and
is now transforming into an all-rounded MICE destination. By Rachel AJ Lee

D

The up-and-coming
Thai city of Khon
Kaen has both
the hardware and
software to handle
corporate groups

esignated as one of
Thailand’s five key
MICE cities since 2013,
secondary city Khon
Kaen is on track to live
up to the Thailand Convention and
Exhibition Bureau’s (TCEB) expectations of evolving into a more wellrounded business event destination.
Khon Kaen was chosen for its strategic location, close to the Indochina
and Mekong Subregions, both of
which hold “bright futures” for the
Thai city’s business events sector,
Chiruit Isarangkun Na Ayuthaya,
president of TCEB, said. In addition,
the north-eastern region of Thailand
comprises 19 provinces and onethird of the country’s population,
which also represented “huge room
for business opportunities”.
“It is our policy and mission to
grow the MICE industry, to help
distribute income to regional areas
apart from Bangkok,” he added.
As such, TCEB’s current marketing activity for Khon Kaen is centred
on promoting the up-and-coming
Thai city’s capabilities through roadshows held in Myanmar, Cambodia
and Vietnam.

“TCEB has been leveraging MICE
shows in neighbouring countries as a
platform for the city to gain exposure
in these potential markets. Since last
year, Khon Kaen city officials have
joined us at roadshows,” Chiruit
said.
In addition to roadshows and relevant marketing activities, TCEB has
also launched a guidebook, which
can be used as a marketing tool for
the city by DMCs and suppliers.
Since the opening of Khon Kaen
International Exhibition and Convention Centre (KICE) in 2017, a number
of shows have been held. For example, the Khon Kaen Coffee Bakery
Ice-Cream & Franchise is a cloned
event from Bangkok that attracted
around 10,000 delegates from both
Laos and Thailand in August 2018.
From February 28 to March 3 saw
the 2019 E-San Industrial Fair take
place. The largest show for industrial
and agricultural machinery in the
country’s north-east also saw the
participation of Laos, Cambodia and
Vietnam in the form of pavilions.
The three countries, and China, also
sent trade missions who visited the
show for business talks.

“All these events are proof of
Khon Kaen’s location as a gateway of
business into the Indochina region,”
Chiruit said. He added that another
B2C event, by the Thailand Chamber
of Commerce, would also be relocating its fair to Khon Kaen for the first
time.
The Thai city has also expanded
its repertoire from exhibitions to the
conferences and meetings segment.
For instance, the city played host
to the PATA Destination Marketing
Forum 2018 in November. The event
welcomed over 300 delegates, and
comprised fam trips which showcased what other activities the city
could offer for corporate groups.
According to ICCA statistics, Khon
Kaen hosted seven international conferences in 2017 and 2018; attracting
around 2,600 delegates. Previously
in 2015 and 2016, Khon Kaen only
hosted one international conference
per year.
Aside from KICE, other businessready hardware Khon Kaen offers
include several hotels with facilities
capable of hosting meetings.
The Pullman Khon Kaen Raja
Orchid has a ballroom that can hold
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TALKING NUMBERS

1.3 million

The number of overseas business
events travellers to Thailand in
2018, up from one million in 2017,
a percentage growth of 19.9 per
cent. Thailand’s top five market
sources are China, India, Malaysia,
Singapore and South Korea

95.6 million baht

Equivalent to US$3 million, this
was the generated revenue from
business event travellers to
Thailand in 2018, up from 88.5
million baht in 2017

200%

The percentage growth in the
CLMV (Cambodia, Laos, Myanmar
and Vietnam) market. This was
the strongest growth market for
Thailand in 2018
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“The challenge is how to
convince event organisers
about the readiness
of such a destination,
especially when it’s less
well-known...”
Chiruit Isarangkun Na Ayuthaya
President, TCEB
1,800 pax theatre-style, while Charoen
Thani Khon Kaen has a similar space
that can hold 1,300 pax theatrestyle. Each property also features 10
breakout rooms, and both have hosted
international conferences before.
Elsewhere in the city, Central Plaza
Khon Kaen has a hall capable of hosting 3,000 pax theatre-style, and is also
connected to a shopping centre. There

are also smaller properties that offer
six to 10 meeting rooms for smallersized groups of between 250-300 pax.
When asked about the difficulty in
marketing secondary cities, Chiruit
shared: “The challenge is how to
convince event organisers about the
readiness of such a destination, especially when it’s less well-known when
compared to the other more popular
Thai destinations of Phuket, Pattaya
and Chiang Mai.”
He added that event planners
also had to be assured the city has
infrastructure and facilities that were
business events ready, and are able to
cope with the scale of events, especially international ones.
In Khon Kaen’s case, Chiruit reiterates that the up-and-coming Thai city
is definitely business events capable.

DEVELOPMENTS
TO WATCH

1

The profiles of eight more
Thailand cities have already been
studied, and Thailand Convention
and Exhibition Bureau (TCEB)
will be setting up a meeting and
public hearing with the stakeholders in
each destination in a bid to develop more
MICE cities.
The destinations will also be further
classified into three categories: international MICE city; regional MICE city; and
domestic MICE city.

2

TCEB has recently signed
MoUs with 12 private and
public organisations to boost
tradeshows in MICE-designated cities outside Bangkok,
including Khon Kaen.
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Destination: Indonesia

An aerial view
of the Indonesia
Convention
Exhibition

A star is born
South Tangerang may unseat Jakarta as the
country’s top business events destination in
just a few years. Tiara Maharani reports

S

outh Tangerang (Tangerang
Selatan), which lies on the
south-western border of
Jakarta, is gearing up to
become a major player on
the global business events destination stage, as more events and new
developments arrive in the city.
In 2015, Indonesia Convention Exhibition (ICE), the largest convention
and exhibition centre in the country,
opened with 220,000m2 of events
space in South Tangerang’s Bumi
Serpong Damai (BSD) area.
Since then, the number of events
in Banten province – which includes
South Tangerang – has been on the
rise.

According to the Indonesian
Exhibition Companies Association
(IECA), only 15 events were held in
Banten province in 2016. That number doubled to 33 events in 2017,
and rose further to 58 events in 2018.
“Of the 58 events, 80 per cent
were held in South Tangerang. This
shows that Banten’s MICE activities
are centred in South Tangerang,”
Deden Sunandar, IECA’s Banten
chapter chairman said. “Events have
not only increased in quantity, but
also in quality.
“Before ICE opened, most events
in Banten were only on a local scale.
Now more than 50 per cent of events
are international,” he added.
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Irvan Mahidin, vice chairman of Indonesia Event Industry
Council (IVENDO), said organisers are starting to consider South
Tangerang because it is closer to
Soekarno-Hatta International Airport. Exhibitors can easily transport
goods from the airport or seaport to
the exhibition hall.
“The local government is very
cooperative in helping organisers –
from immigration, customs to taxation. Organisers are truly spoilt in
South Tangerang,” Mahidin noted.
However, conveniences such as
these have not yet attracted Chinese organisers to South Tangerang.
One of the main reasons, said
Mahidin, is because most people
only think about the capital city
of Jakarta. As the largest metropolitan city in Indonesia, Jakarta
is still more attractive than South
Tangerang.
That is why ICE is very focused
on promotions and has been proactively participating in tradeshows
and conducting roadshows, Ryan
Adrian, president director of Indonesia International Expo (which
owns ICE), said.
Adrian added: “Over the past
three years, ICE’s business has
grown 30 per cent. However, the
number of international events
held at ICE remains relatively low.
We want to increase international
events, and one way to do that is to
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DEVELOPMENTS TO WATCH

1
2
3

The construction of the third runway at Soekarno-Hatta International Airport
will be completed in June 2019. The new runway will enable the airport to
handle 120 flights per hour.
Once the third runway is completed, a new Terminal 4 – to be completed in
2023 – will be built at the airport, and when operational, will be able to cater
for up to 45 million passengers annually. In total, the Soekarno-Hatta International
Airport aims to accommodate 120 million passengers each year.
To connect Jakarta and South Tangerang, the regional government is building a new mass rapid transit (MRT). The construction of the north-south
corridor MRT will be completed in 2021. This MRT project will complement
transportation facilities further in South Tangerang. There will also be a
new Light Rapid Transit between Bumi Serpong Damai and Soekarno-Hatta
International Airport.

“Events have not only
increased in quantity, but
also in quality. Before
ICE opened, most events
in Banten were only on
a local scale. Now more
than 50 per cent of
events are international.”

With a growing demand for special events, the Indonesia Convention
and Exhibition plans to convert 5,000m2 of exhibition space into a hybrid
convention hall, and enlarge the space to 9,000m2. The new hall will feature
Indonesian design motifs and a ceiling height of more than 10 metres. The
space, which is divisible into smaller ballrooms, gives meeting planners the
flexibility to organise events of all kinds.

event space by corporates in the
area were relatively high. As such,
Alcor MICE were “targeting corporate and community events”.
Tehusijarana added: “At
Tangerang, companies need space
to exhibit their products on a small
scale. At ICE, the space is too big for
them. We want to bridge that gap by
providing medium-scale spaces that
are also flexible for large events.”
With continued infrastructure
growth and strong commitment
from the local government, the future of South Tangerang’s business
events industry is bright. And if this
growth continues over the next five
years, industry players say the city
could well rival Jakarta as the centre
for business events in Indonesia.

attract the Chinese market.”
The largest Chinese event held
at ICE thus far, in October 2017,
was the 19th TeoChew International
Federation Convention with 5,000
participants.
“Several exhibitions from China
have been held in South Tangerang.
The scale is still small, but every
year it always gets bigger,” Adrian
shared.
For 2019, Mahidin has targeted the
Chinese market, and aims to grow it
by 40 per cent.
“There are still many sectors that
have not been worked on, and we
have not yet explored many Chinese regions. Currently, most events
come from Hong Kong, Beijing, and
Guangzhou,” Mahidin said.
The potential for growth in South
Tangerang has inspired Alcor Prime
– which oversees The Kasablanka
Hall, Upperroom, and Bekasi Convention Center – to open a multipurpose venue in Alam Sutera, Banten
province. This new 10,000m2 venue,
expected to open in December 2019,
will feature a 6,000m2 grand ballroom and another 1,000m2 ballroom
that can be divided into six breakout
rooms.
Jim Tehusijarana, director of Alcor
MICE, noted that the demand for
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Deden Sunandar
Banten chapter chairman,
Indonesian Exhibition Companies
Association

TALKING NUMBERS

2.9 million

The total number of business
events travellers that visited
the Indonesia Convention and
Exhibition in 2018, a growth of 30
per cent over 2017

2,644

The number of three- to four-star
hotel rooms in South Tangerang
as of 2017, according to the latest
data from Statistics Indonesia

16

The number of hotel ballrooms and
unique venues in South Tangerang
that can cater for between 200
and 1,000 people

Soekarno-Hatta
International Airport

Destination: Philippines

Clark means business
The city’s beehive of construction activities has reached frenetic
proportions, paving the way for it to become one of the Philippines’
most sought-after MICE destinations. Rosa Ocampo reports

M

ajor developments
in Clark are opening
the doors to future
business events.
For example, Clark
International Airport is now undergoing significant modernisation and
expansion. By next year, it will open
a new terminal that is expected to
triple passenger capacity from four
million to 12 million.
When completed in 2021, the
NLEX-SLEX Connector Road will
radically reduce travel time between
industrial hubs Clark and Calamba
in Laguna, and the Subic-Clark
Cargo Railway will connect Clark’s
airport to Subic Port in 2022.
This is amid an increasing number
of investments pouring into commercial, industrial, trade and real estate

projects into the Philippine city.
Emboldened by these developments, SMX Hotels and Conventions
has started building the standalone
4,000m2 SMX Convention Center
Clark, a departure from the usual
SMX convention centres that are
within an SM shopping mall.
Vice president sales and marketing, Maria Agnes Pacis, for SMX
Hotels and Conventions expects
Clark to see “a surge in domestic and
international flights, and an upswing
in numbers and size of corporate
meetings and trade events.”
As such, SMX Clark will have
three trade halls, three function
rooms and 14 smaller meeting rooms
with eco-friendly features. The company is also expanding its existing
Park Inn by Radisson Clark, adding

100 more hotel rooms. Both developments are slated to open in 1Q2020.
SMX Clark is also seen as an
option for northern Luzon clients
to hold big conventions and other
events, instead of having to travel all
the way to Manila. Clark also has a
handful of smaller venues, such as
the ASEAN Convention Center and
Quest Plus Conference Center.
In addition to Park Inn by Radisson, other hotels are moving in
quickly to open international brands
in the city. Hilton Clark Sun Valley
Resort is expected to open in November this year, while the 350-room
Hyatt Regency will open in 2022.
The 260-room Marriott Hotel Clark
also recently opened last year.
Meanwhile, homegrown hotel
brands such as Quest and Royce are
also expanding their hotel portfolios
in Clark.
With these new developments,
Clark has the potential to become a
conference and exhibition hub, and
possibly even serve as an alternative
business events city to metro Manila,
located about two hours away.
Darlene Achumbre, assistant sales
and marketing manager of Midori

TALKING NUMBERS
From above: What the
Clark International
Airport expansion
will look like; major
events like the 2019
SEA Games will show
off the city’s prowess

12 million

The number of passengers Clark
International Airport will be able
to handle when the new terminal
opens in 2020. That is triple the
amount of the current capacity of
just four million

4

The number of districts in Clark:
Clark Freeport Zone; Clark
International Airport; Clark Global
City; and New Clark City

10,000

The estimated number of athletes,
coaches and officials Clark will be
welcoming for the biennial 2019
SEA Games
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DEVELOPMENTS TO WATCH
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3

Cleaner and less polluted waters are wowing guests in metro’s Manila Bay, an
area where top convention centres and business events hotels are situated.
Manila Bay’s clean up began in January, part of the massive and longterm programme to rehabilitate the 190-kilometre coastline that will include
business establishments’ compliance with environmental regulations, building
sanitation infrastructure, resettling informal dwellers, and long-term education for the
population.

“We are seeing unprecedented infrastructure
build up and scores of
business, commercial and
industrial establishments
moving into Clark...”
Darlene Achumbre
Assistant sales and marketing
manager, Midori Clark Hotel

Clark Hotel, noted: “We are seeing
unprecedented infrastructure build
up and scores of business, commercial and industrial establishments
moving into Clark, reminiscent of the
not-so-distant past when Bonifacio
Global City (BGC) in Taguig strove to
compete – successfully, it turned out
– as metro Manila’s other CBD.
“Clark’s accessibility to major
road networks and the growing
number of domestic and regional
airlines flying to and from Clark
International Airport makes it one
of the preferred MICE destinations,”
Achumbre said.
Clark is also less congested than
metro Manila and is renowned for
being a safe destination.
“Clark is proving to be the elusive
combination of a business and
leisure destination without the traffic
that characterises most urban destinations,” Achumbre added.
She said that the new point-topoint buses that leave hourly for
Clark from Terminal 3 of Ninoy
Aquino International Airport, Ortigas
business centre, and Trinoma in Quezon City “are a big help” in further
boosting Clark’s accessibility from
Manila, in addition to the increased
domestic and Asian regional flights
to and from Clark.
Because of Clark’s tourism pull,
Achumbre said there are no more
high and low seasons. In February
for example, her hotel enjoyed unusually high occupancies in the 90s.
The Clark brand launched late last
year integrates its four districts, and

The island resort of Boracay is cleaner and quieter due to its ongoing
rehabilitation that involves the construction of roads, cessation of noisy
parties on the beach, and strict implementation of rules governing
sanitation, sewage disposal and easement.

The Resorts World Manila complex, a destination in itself located just across
the Ninoy Aquino International Airport, is expanding with the opening of new
hotels and other tourist attractions.
For instance, the Hotel Okura Manila is set to open in 2H2019, while
Resorts World Manila’s Maxims Hotel will be renamed Ritz-Carlton. New
hotels that have already opened within the integrated resort are the Sheraton Manila
Hotel (January 2019) and the Hilton Manila (October 2018).

highlights plans for a clean, green
and vibrant city without the pressures of city life. Instead, it seeks to
offer effective town planning that
can mix business, pleasure and a
relaxing lifestyle comfortably.
Colliers International research
manager, Joey Bondoc, said:
“Developers [should] expand their
MICE facilities in Clark, because it
is becoming a preferred destination
for international events and conferences.”
In addition, neighbouring areas of
Pampanga and Zambales also offer
attractions for incentive travel, CSR
activities, and pre- and post-tours.
JP Cabalza, inbound manager for
Corporate International Travel and
Tours said Pampanga is renowned
for having the best cuisine in the

Philippines. The cuisine is a medley
of Spanish, Chinese and local influences that are unique to Pampanga,
and would be a wonderful experience for delegates.
Cabalza also agreed that meeting
planners can put together teambuilding events with sports activities and
adventure destinations nearby such
as Mount Pinatubo volcano, or the
jungles and animal safaris in Subic.
CSR activities can also be held with
indigenous communities and farming
communities in and around Pampanga and Zambales.
Come December, Clark will also
reveal its hosting capabilities by
hosting some of the 30th SEA Games
events at its world-class sports facilities currently under construction in
New Clark City.
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A rendering of the
upcoming SMX
Convention Center
Clark

