
By Paige Lee Pei Qi

Eager to court the Muslim seg-

ment  from the burgeoning Chi-

nese outbound market, Indone-

sia is stepping up its promotion 

as a halal destination to China’s 

Xinjiang, which is home to the 

Muslim Uigher minority.

Speaking to TTG Show Daily, 

Rizki Handayani, director of 

promotion for South-east Asia at 

the Indonesia Ministry of Tour-

ism, said: “Halal food is very im-

portant to the Muslim travellers.  

We have the advantage of having 

well-equipped facilities and peo-

ple to manage this expectation.”
For 

Xin-

jiang’s large  

Muslim Uig-

hur popula-

tion, the “rec-

o m m e n d e d 

halal 
desti-

nations” for 

them in In-

donesia will 

be Lombok, 

West Sumatra and Aceh, Rizki 

pointed out. 
As part of the NTO’s promo-

tion efforts, Rizki shared that 

there will be an upcoming fa-

miliarisation trip for Xinjiang-

based travel agents to these 

three provinces to educate them 

about the halal products in these 

destinations.
Said Rizki: “We want to show 

that apart from Bali, there are 

good offerings for (Muslim trav-

ellers) in our other destinations 

as well.”The Chinese market account-

ed for the most foreign tourists 

arrivals in Indonesia between 

January and November last year, 

with 1.3 million Chinese tour-

ists, up from 1.1 million over the 

same period in the previous year. 

“There is still a lot of room for 

us to grow (in China),” she said, 

adding that most of the NTO’s 

marketing budget in the new 

financial year will be going to-

wards the Chinese market. 

Rizki added that Indonesia re-

ceived 10.4 million visitors from 

January to November 2016, and 

is now setting an even higher ar-

rival target of 15 million in 2017. 

Apart from China, the other top 

source markets are Singapore, 

Australia, Malaysia and Japan. 

tropical weather and calm wa-

ters; we have diverse and attrac-

tive destinations within short 

sailing distances. 

“But developing cruise tour-

ism is a multilateral effort. We 

need to develop port infrastruc-

ture to receive bigger and newer 

ships. We need to work with 

cruise providers to create attrac-

tive alternative itineraries with 

multiple stops for tourists. Sin-

gapore is happy to be the lead co-

ordinator for the ASEAN Cruise 

Development Initiative. We need 

to work together closely to make 

this happen, and harness oppor-

tunities under the ‘Cruise South-

east Asia’ brand,” said Lee.

“Thirdly, we must develop 

our tourism talent. In ASEAN, 

we have the natural advantage of 

cultures that are warm, friendly 

and courteous, so visitors im-

mediately feel comfortable and 

welcome. But our workers also 

By Raini Hamdi

Beyond jointly marketing ASE-

AN through campaigns and 

promotions, Singapore’s prime 

minister Lee Hsien Loong has 

underscored the need to do 

“the less glamorous behind-the-

scenes hard work” and proposed 

three ways towards a vibrant 

ASEAN tourism industry, name-

ly through strengthening air 

links, building up cruise tourism 

and developing tourism talent.

During his speech at ATF  2017 

opening ceremony on Wednes-

day, he noted ASEAN’s progress 

in growing air links, having more 

than doubled the annual air seat 

capacity of flights in the region 

while budget airlines have made 

travel affordable for the masses. 

All ASEAN members have rati-

fied an open-skies agreement. 

But there remains huge poten-

tial for tourist and air passenger 

numbers to grow further if ASE-

AN continues to strengthen its 

connectivity. “The more flights 

are available and the more af-

fordable they are, the more tour-

ists will come and the more tour-

ism will prosper,” said Lee.

“Second, we should build up 

cruise tourism which has im-

mense potential for develop-

ment. It is growing in popularity 

in North Asia and Australia, and 

ASEAN is well placed to pro-

mote cruise tourism. We have 

archipelagos in ASEAN to rival 

the Aegean, the Caribbean or the 

South Pacific. We have year-long 

Rizki: ready food, 

facilities options

ASEAN’s a ‘raft’ amid uncertainty

Singapore PM urges 10-nation bloc to further develop regional tourism, coordination

Singapore minister Lee Hsieng Loong (centre), together with ASEAN secretary-general Le Luong Minh (next to Lee) and oth-

er ASEAN tourism heads, joined hands to pledge each member country’s commitment to grow the region’s tourism industry

Tourism Authority of Thailand’s governor Yuthasak Supasorn (centre) and his team 

turn on the charm to welcome ATF 2018 delegates to Chiang Mai 

It’s Chiang Mai in 2018!

Out to woo 
Xinjiang’s 

Muslims

By Xinyi Liang-Pholensa  

and Yixin Ng
Come 2018, Chiang Mai will be 

an ATF host city for the first time, 

as part of a strategic decision in 

host country Thailand’s ongoing 

push to develop the northern city 

as a MICE destination.

Pongpanu Svetarundra, per-

manent secretary at Thailand’s 

Ministry of Tourism & Sports, 

said: “Chiang Mai is an estab-

lished tourist destination and 

centre of Lanna culture, plus it’s 

at the crossroads of Indochina 

with connections to Myanmar, 

Laos and Southern China.” 

TRAVEX will be organised at 

Chiang Mai International Exhi-

ATF 2017
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Singapore

need specific skills to run hotels 

properly, manage inventories 

and logistics, supply guides and 

interpreters, so we can deliver 

the high standards international 

tourists are accustomed to,” said 

Lee, adding that investing in 

workers also create opportuni-

ties and jobs for the locals. 

As ASEAN marks its 50 th year 

of founding this August, the 

Singapore leader also reminded 

delegates the importance of re-

gional cooperation in today’s 

isolationism climate. Last year 

saw Britain’s vote for Brexit, the 

US elected a non-establishment 

candidate as its next president, 

and Europe distracted by cor-

porate anxiety about jobs and 

immigrants, plus doubts about 

the whole European integration 

project. “In this uncertain global en-

vironment, ASEAN is an impor-

tant raft for all of us,” said Lee.

While ASEAN has made re-

gional cooperation a success 

in South-east Asia, there’s a lot 

more work to be done, he said. 

“We have to press on to 

deepen economic integration 

and boost connectivity among 

ASEAN countries, for example, 

through the Regional Compre-

hensive Economic Partnership 

and the Master Plan on ASEAN 

Connectivity. In security and 

counter-terrorism, we have to 

work more closely to share in-

telligence, 
counter 

extremist 

ideology and disrupt terrorism 

networks. In social and cultural 

areas, we have to continue to fos-

ter people-to-people ties. 

“ASEAN’s objectives are not 

quite as ambitious as the EU’s 

but if ASEAN can build on what 

we have achieved, and deepen 

our cooperation across the 

board, all our peoples will ben-

efit,” said Lee.

bition and Convention Centre, 

with meetings likely to be held in 

Shangri-La Chiang Mai, accord-

ing to Pongpanu. 

Held under the theme of 

ASEAN: Sustainable Connectiv-

ity, Boundless Prosperity, Tourism 

Authority of Thailand governor 

Yuthasak Supasorn believes that 

attendees will be shown a differ-

ent side of Thailand when they 

visit “the rose of the north”.  

He said: “Chiang Mai has un-

dergone considerable economic 

development in recent years but 

it still retains (manifestations of) 

its history and heritage.”

Buyers at ATF are eager to see 

what the trade show’s 37 th edi-

tion will bring, with Meinhard 

Hiller, senior area manager, Asia, 

Australia & New Zealand of Ger-

many’s Windrose commenting 

that the choice of Chiang Mai is 

a “good balance of a less estab-

lished destination with good con-

nections”.  Meanwhile, Gecko Inventives 

& Events Germany’s Henry Waltz 

sees in such secondary destina-

tion choice a chance for longhaul 

buyers like him to learn more 

about Chiang Mai, especially as 

the northern city is lower on the 

travel radar for German travellers 

to Thailand, as opposed to the 

more popular Krabi and Phuket. 
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rdRoom glut casts shadow  over Maldives hotel takings

A pilot is planned for April and GSE 
will first promote the tours to European 
expat residents across Japan this sum-
mer.

Stadin is banking on these customers’ 
social media posts to stimulate interest 
among Europeans outside of Japan.Similarly, Tottori and Nagano prefectures are planning to win over European visitors by first courting Tokyo’s European resi-dents.

Tottori is marketing itself through banners of scenery and tasting sessions of locally dis-tilled sake at international events while Nagano officials are work-ing with agents to develop short, 
high-end tours. Market research is still 
underway but these programmes may fo-
cus on wellness, drawing on the area’s hot 
springs, lush forests and waterfalls.Others, meanwhile, are focusing on di-

rect marketing in Europe. Alex Bradshaw, spokesperson for Sen-
gan-en in Kagoshima city, shared that the 
historic garden had started pursuing the 
European market since last April.Sengan-en’s aim is to promote not 

only the attraction but also Kagoshima 
as a destination, firstly to the FIT market 
and then to outbound agents. “There is little knowledge of Kagoshi-

By Kathryn WortleyTravel agents and tourism officials in sev-
eral Japanese regions have stepped up sales 
and marketing efforts in Europe, believing 
that travellers from the longhaul market 
will increase the destination’s tourism re-
ceipts and average stay.With the availability of di-rect flights from South Korea, Taiwan, Hong Kong and China, Kagoshima prefecture has ben-efited from the surge in Asian tourists in recent years. But its proximity, in southern Kyushu, also means it is largely seen by these visitors as a short-break destination, and shorthaul travellers tend to stay for only two or three days and stick to the main 

sightseeing spots.“Westerners tend to take longer holi-
days, spend more money on vacation and 
stay at higher-priced hotels,” Cameron 
Stadin, representative of Global Sales Ex-
plorer (GSE) told TTG Show Daily in an 
interview.

The inbound tour agency will launch 
seat-in-coach tours in 2017. “The Europe-
an FIT market is growing and our (tours) 
will suit them. They want independence 
but many places in Kyushu are difficult to 
access by public transport so this bus tour 
is (a convenient option),” he said. 

Japan’s regions turn to Europe to boost fortunes

European travellers are favoured for their longer stays and bigger spend, with cities using culture and scenery as draws

Stadin: seat-in-coach tours as bait

By Feizal SamathHotels in the Maldives are reporting 
weaker performances as a result of a room 
oversupply aggravated by a lack of desti-
nation marketing.While total arrivals in the des-tination had risen 4.2 per cent in 2016 over 2015, achieving a re-cord high of 1.3 million visitors, hotel occupancies fell to 64.2 per cent from 67.4 per cent in 2015.According to latest STR Glob-al figures, revPAR for hotels there slipped 12.8 per cent in 3Q2016 over the same period in 2015.Not helping matters is the continual 

expansion of accommodation inventory. 
The number of resorts rose from 108 in 
2015 to 117 last year while the total num-
ber of beds in all accommodation units 
– resorts, hotels, guesthouses and safari 
boats – went up to 30,544 from 28,276 in 
2015. 

Early last month, New York-based 
Dream Hotel announced plans to build an 
integrated resort across three islands, with 
over 500 villas to be ready for occupation 
in 2019/2020.

The Maldives Association of Tourism 

Industry (MATI), the main body of hotel 
owners, at its annual general meeting last 
month urged the government to intensify 
destination marketing activities to reverse 
hotels’ fortunes. But it was a call long made by inbound travel operators.MATI chairman Mohamed Umar Manik, who is also the owner of Universal Group, the largest group of resorts in the destination, lamented that yield was not growing in tandem with arrival figures.

He pointed to a 4.4 per cent decline in Tourism Goods and 
Services tax receipts last year. Industry of-
ficials explained that the decline was due 
to shorter stays and lower tourism spend.

With these declines in view, industry 
players have expressed dismay over a cut 
in state marketing budgets at a time when 
more of such activities are in fact needed.

Abdulla Ghiyas, president of the Mal-
dives Association of Travel Agents & Tour 
Operators, said the government’s 2017 
destination marketing budget had been 
pruned to just US$2 million from the 
original US$8 million. Government of-
ficials have declined to comment on this.

Ghiyas: budget cut

ma (in Europe),” he said. “By promoting 
Kagoshima’s heritage, we want to attract 
higher-spending Europeans who are in-
terested in culture.”In particular, Bradshaw is targeting the 

UK and France, where he visited in late 
February to promote the prefecture’s re-
nowned kiriko glass.Chisayo Watari, spokesperson of Shi-

royama in Kagoshima, shared that the 
luxury hotel will begin promotions in Eu-
rope after its positive reception at ILTM 
Cannes 2016. 

Kagoshima Visitors Bureau, mean-
while, is starting to use the prefecture’s 
historical connection to the UK, which 
dates back to the 19th century, as a mar-
keting tool to attract British travellers, re-
vealed spokesperson Tomoko Takae.

Japan is particularly popular with UK 
travellers today, thought to be the result 
of media coverage, documentaries and 
celebrity travel shows, and being ranked 
highly as a value destination in the Post 
Office’s Holiday Money Report 2016 and 
2017. 

A spokesperson for Magical Tours UK 
told TTG Show Daily that it is seeing year-
ly growth in sales for Japan.Jake Green, spokesperson  from Audley 

Travel UK, agrees, pointing to a particular 
increase in couples taking honeymoons in 
Japan. 

“We think that the perceived safety of 
Japan is a big factor in driving demand, 
along with a sense of Japan not being so 
‘alien’ to travel around; it’s very visitor 
friendly,” Green explained.

The Effective Way To

Reach All 
Delegates 
At Major 
International 
Trade Events
And Beyond

2022 Show Daily 
Ratecard

•	 Additional 70,000	e-Copies circulated 
 across Asia-Pacific and globe

•	 At least 9,000^	print copies distributed across 
 fairgrounds, official venues and hotels
 ^ Excludes issues with digital-only circulation

•	 Over	40	years	of publishing strength

•	 Award-winning editorial content

•	 Live daily pages of show highlights and 
 delegate pictures

•	 The Only Official Show Daily*



THE OFFICIAL* TTG SHOW DAILY SERIES
Asia-Pacific Travel Industry’s Leading Publisher In Live Event Coverage

Advertising Enquiries
traveltradesales@ttgasia.comA Business Group of TTG Asia Media

18 – 20 January 2022 
Sihanoukville, Cambodia

ASEAN Tourism Forum* 
The largest showcase for ASEAN suppliers 
with an outreach of 400 buyers from across 
the region and beyond

ITB Berlin 
The World’s largest travel trade show;  
Features the highest daily print circulation 
in our series

9 – 11 March 2022
Messe Berlin | Berlin, Germany

Booking Deadline: 4 weeks prior to issue date 
Material Deadline: 3 weeks prior to issue date

Full Page/
Outside 

Back Cover

Half Page
(Horizontal)

Double Page SpreadJunior Page

Front Page 
Horizontal 

Strip

More Than 50% Of Advertisers Wished They Knew This Earlier
Are You One Of Them?

traveltradesales@ttgasia.com

SINGAPORE +65 6395 7575       HONG KONG +852 2237 7272

www.ttgmice.com

CORPORATE END USERS

3M Thailand - Business Services Operations, Thailand

AIA Group - Associate Director, Group Sourcing, Hong Kong

American Express - President, Asia, Hong Kong

Bank Of America Merrill Lynch - Asst VP - A/P Corp Events, Hong Kong

Cargill Feed - Confidential Secretary, Malaysia

Cisco Systems (USA) - Regional Meetings & Events Manager, Singapore

Citibank Singapore - Head, Alliance & Partnership, Singapore

Deloitte Touche Tohmatsu - Certified Public Accountants LLP, Partner, China

Emerson Network Power - Travel Manager, Asia, Philippines

Fuji Xerox (Hong Kong) - Senior Manager, Hong Kong

Medtronic - Events Planning & Project Manager, Singapore

Nature’s Sunshine Products Of Australia - Managing Director, Australia

Prudential Services Asia - Conventions & Events Manager, Malaysia

Roche Diagnostics (Shanghai) - Procurement Manager, China

Royal Bank Of Canada - Head Of Procurement, Hong Kong

Sembcorp Marine Specialised - Senior Vice President, Singapore

Tesa Tape Asia Pacific - Office/Travel Manager, Singapore

Unilever - Marketing Manager, Southeast Asia, Singapore

Visa Hong Kong - Grp Country Manager, Northeast Asia, Hong Kong

World Express - Director, Singapore

INDUSTRY BUYERS

Cems Conference & Exhibition - Senior Mgr-Exhibitions, Malaysia

Chan Brothers Travel - Director Of MICE, Singapore

Destination Asia (Thailand) - COO, Thailand

Fcm Travel Solutions - Head Of MICE, Singapore

GTA Travel - Area Sourcing Manager, Australia

JTB Corp. - General Manager, Japan

MCI (Hong Kong) - Director - Meetings & Events, Hong Kong

Mobley Group Pacific (Shanghai) - Chairman, China

Panorama Tours - President Director, Indonesia

Travel Voyages India - Managing Director, India

To Find Out How You Can Reach TTGmice’s Audience Profile, Email

corporate end users & industry 

buyers across asia-pacific

ttg publication that reaches is the only

A UNIQUE 

EXPERIENCE IN 

THE WORLD’S  

BEST 

DESTINATIONS

We’re all about you

ALGARVE · ANDALUSIA · ARUBA · BAHAMAS · BERLIN · BULGARIA · CANARY ISLANDS · CAPE VERDE 

COSTA RICA · DOMINICAN REPUBLIC · DUBLIN · FORMENTERA · JAMAICA · MADEIRA · MAJORCA 

MAURITIUS · MEXICO · MIAMI · NEW YORK · MOROCCO · PANAMA · SAINT MARTIN · SRI LANKA · TURKEYwww.riu
.com

ResoRts  
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Reimagining meetings in 

Dazzling hotels  
anD facilities   
RWS boasts more than 2,000 
rooms, spread across its six 
hotels of varying themes, as 
well as Singapore’s largest 
destination spa – ESPA at 
Resorts World Sentosa. 
The unique setting of these 
designer hotels, coupled with 
the natural contemporary 
resort-style design, makes 
them the perfect tranquil 
getaway for delegates from 
the city hustle and bustle. 

Available too are full 
conference and meeting 
facilities that include Asia’s 

most attractive event venues.  
At Universal Studios 

SingaporeTM, organisers 
can create memorable 
experiences with outstanding 
themed venues, unparalleled 
entertainment options and 
an event space that stretches 
the entire park. 

Over at S.E.A. Aquarium, 
delegates will be enthralled 
with a stunning and 
memorable backdrop with 
more than 800 species of 
marine animals sighted 
through the world’s largest 
aquarium viewing panel 
while enjoying elegant sit-
down dinners. 

To further inject the fun 
element into their activities, 
delegates can take a 
great escape to a tropical 
paradise where they can 
build team spirit amidst 
thrilling waterslides, drifting 
down Adventure River and 
snorkelling among 20,000 
colourful reef fishes at 
Adventure Cove Waterpark 
which can be booked for 
night events as well.

WoRlD-class  
Dining options 
A gastronomic fantasy 
awaits at RWS as delegates 

largest column-free ballroom 
that can seat 6,500 guests - 
37 function rooms and more 
than 20 varied indoor and 
outdoor events venues.

tRansfoRm meetings  
into eXpeRiences 
Spanning 49 hectares, RWS 
is home to outstanding 
world-class attractions 
including Universal Studios 
SingaporeTM, S.E.A. 
Aquarium, Dolphin Island 
and Adventure Cove 
Waterpark, where leisure and 
entertainment offerings can 
be combined to create Asia’s 

get to relish the culinary 
artistry of celebrity chefs, 
nostalgic local flavours, and 
an outstanding repertoire of 
international cuisines from 
Chinese and Japanese, to 
French and Italian. Home 
to the most number of 
Michelin stars in one dining 
destination, RWS celebrates 
the Joël Robuchon 
Restaurant, L’Atelier de Joël 
Robuchon and Osia Steak 
and Seafood Grill.

As Asia’s ultimate leisure 
destination, RWS proves 
to be a premier M.I.C.E. 
destination, offering a 
versatile choice of venues 
both indoors and outdoors 
from mega conventions 
and exhibitions to formal 
receptions and intimate 
events, promising delegates 
an unforgettable experience. 

Adventure Cove Waterpark

Crowned as Asia’s ultimate leisure and MICE 
destination, Resorts World Sentosa (RWS) 
Singapore presents a unique blend of premier 
meeting and entertainment facilities, offering 
delegates an unforgettable experience. 

ESPA at Resorts World Sentosa

S.E.A. Aquarium

Ocean Suite

WEBSITE: 
www.rwsentosa.com  

EMAIL: 
mice@rwsentosa.com
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Thailand entices the dragonSeoul is determined to  keep things freshRediscover Melbourne through 
new products, experiences
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An increasingly younger, well-travelled, 

demanding event audience is forcing 

planners to be more creative and 
allowing exciting design-driven hotels 

to get onto their shopping list

design
The rise of

hotels
Macao has come of age as Asia’s leading 

destination for large scale meetings and events, 

infrastructure, catering for the smallest to the 

very largest of business events.With over 190,000m of meeting space,37,000 

hotel rooms all within a compact 30km and 

convenient access to 2 international airports.
Macao is a most convenient choice for your next 

meeting or event no matter what the size.
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