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Penang has no shortage of 
interesting attractions that 
make wonderful unique 
event venues 
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Creative delivery
In hopes of leaving participants with a memorable and lasting 
impression, corporate meetings are getting more creative in the 
way they engage the audience, communicate their key messages 
and achieve their goals.

Drawing an example around annual general meetings (AGMs), 
Lay said these once rigid events are shaking off their top-down 
approach and are becoming more “sensorial”.

“Traditionally at these meetings, someone at the top will tell 
the audience what�·s happening and what will happen next for 
the company. But in recent years, AGMs are kicking off with a big 
ra-ra. Videos are used (as part of presentations), and mechanisms 
are employed to track audience reaction, and that data helps plan-
ners analyse which part of the event was most engaging and had 
the highest level of activation. 

“So now, planners have data to help them know when to tune 
up and reengage people, perhaps at the six-minute mark when 
people�·s attention starts to waver.”

Lay also suggested that corporate meetings are becoming more 
creative because communication technology has made it easier 
for planners to “see or hear how an event held 10,000 miles away 
was done, and to take something innovative from it to be incorpo-
rated into their own event here”.

Daniel Chua, founder and chief executive of Singapore-based 
conference management agency, Aonia, said some corporate 
meetings have become more creative because of “an internal 
demand to keep things fresh and alive”.

Most corporate meetings designed and executed by Aonia are 
aimed at top-level personnel. These meetings are adopting more 
multimedia in content delivery and offering more interactive op -
portunities between participants. 

“As the cost of event technology usage continues to drop over 
the years, we can expect even greater adoption,” said Chua.

In terms of venue setup though, Chua�·s clients have kept to the 
familiar classroom layout even though new and unique ideas are 
encouraged.

“Formats have not changed much, and if it d�L�G�����,�·�G���W�Kink it was 
because of interesting event possibilities offered by venues which 
give clients impetus to try out new content delivery,” he added.

Impact on suppliers 
Naturally, the pursuit of deeper audience engagement has 
changed the way corporate clients regard their meetings and 
events agents and venue suppliers.

“The traditional role of a meetings and events agent is chang-
ing. Agents were more reactive – clients tell them what to do 
and they fu�O�À�O those orders. As the meetings and events industry 
advances, agents must play a more consultative role and propose 
unique, valuable ideas to clients,” Lay said. “And clients expect 
this of us, demanding that value proposition we can provide as 
their event partner.

Ramesh Daryanani, vice president, global sales, Asia Pac�L�Àc 
(excluding Greater China), Marriott International, agrees that 
hotels must, too, play the role of an event partner.

Ramesh said: “Meeting planners have evolved from simply 
telling hotels�����¶�2�.�����,��want a meeting room from nine to �Àve and 
some tea and cof�I�H�H�·����to being very speci�À�F���Dbout what they want 
participants to experience and to take away with them at the end 
of the event, and what the hotel can do to help make that hap-
pen.”

Lay also emphasised the need for companies to approach meet-
ings and events strategically in order to ful�Àl the need for deeper 
engagement. By looking at a company�·s full calendar of events for 
the year, instead of a single event each time, the internal planner 
can ensure a consistent approach to audience engagement and 
communications, as well as see where the opportunities for cost 
savings and consolidated spend lie.

CWT is pushing for this strategic approach with its corporate 
clients, determined to “look at a client�·s entire calendar of events 
as early as possible, and get involved in the planning just from the 
start”.

“By doing so, one of the things we could do is putting in an in -
novation right at the beginning that will help the client save money, 
collect useful data and better engage attendees. To achieve this, 
CWT forges a very close relationship with various departments 
of the client�·s company, such as marketing and operations,” he 
elaborated.

The heightened interest in deeper engagement has also prompted 
MindMeeting and Taiwan-based Asia Concentrate Corporation 
(ACC) to enter a 50-50 joint venture to bi�U�W�K���2range Gibbon, a 
company specialising in meeting design services. The founders 
hope that���2range Gibbon would create a more productive output 
for meetings delivered by ACC in Asia by adopting MindMeeting�·s 
Meeting Design solution.

To expedite the evolution of meetings design in Asia, de Groot 
sai�G���2range Gibbon would “provide formats that structure the 
large-scale input and dynamic alternatives for information process-
ing” and “connect meetings to strategic goals and use the wisdom 
of crowds to achieve those goals”.

At press time in May�����2range Gibbon is �Ànalising plans for a 
Meeting Design Week, an event for planners who would like to im-
prove their meetings but are afraid of chaos. It aims to show attend-
ees how meeting design can create effective meeting programmes.
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1 Page 16,800

2 Page 28,800

All shipping charges to Singapore 
o�ce to be borne by the client.

Rates are inclusive of copy-editing, 
design, layout of ready material and 
media insertion only charges. Custom 
charges apply for original copywriting, 
photography and related services.

Double / Centre Page Spread

Belly Band

AUSTRALIA’S PREMIER 
CONVENTION,  
EXHIBITION AND  
ENTERTAINMENT  
VENUE

ICC Sydney is the go-to destination for world class events in Australia.  
Its striking design, city centre location and commitment to customer 
service excellence ensured the success of more than 750 events in 2017.

The team would be delighted to welcome your next event, from a full scale 
conference or exhibition to a gala dinner or awards night.

Email sales@iccsydney.com 
or call +61 2 9215 7100 @ICCSyd   #ICCSydney

ICCSYDNEY.COMMANAGED BY AEG OGDEN

FOR EVENTS IN THE HEART OF SYDNEY, 
CONTACT ICC SYDNEY TODAY
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Unique dining venues make  
mealtimes part of a memorable 

event and destination experience. 
We sni� out some of Asia’s hottest, 

most interesting tables that are 
great for corporate events

Rates And Speci�cations

FULL COLOUR AD SIZE (W X H) MM USD

Outside Back Cover 210 X 285 17,300

Inside Front / Back Cover 210 X 285 15,700
������ �����

��� ����������
��� ����������� ���� ������� ���������� ��� 
������������ ��
�	�����
���������� ��������� ���������� ��
��� ����� 
���� ��� ��� ������������
���� ������ �������
��� ��������� ��� •���������
 ��� 
��� ���� ��������•
������� �������� �������•�� ���������� ������������•�� ��•�� ��������� ��•�

���� ����� ��•�••� ��� ��� �������������­­
 ����� ���������������
��� �������� ������������������ �����������•

��� ��� �����
• ����� ��������� �������� ����������� ��������€����•��
���� ��•������� ��� ������ ��‚� ������ƒ����� 
���­� ��
 �������� ��������
����� ������������� ���� •�„����� ��•�­ ���� ��������� ��
�����•�…������

� ��• ������� �����������������­��� ��������������������� ���•��•
�� ���������•�� �������� ���•��­����������� ������� ������ ����•

����� �������
��������•�„������ ��� �­������ ������†��� ����������
����� �­�� ������������•���� ������ ����������������������•��­���•
����
 •�†��� ������ ����� ������������ ����� ����� ����•

„������ ����� ���������������� ������­� ����������� �������­�� ��� �����
• �������� ����� ��
�­� ��•� ������ ���� ��������� �•��� ������ ����� �����
���� ���­
 ���‡ ��ƒ����� ��ˆ��� ����•�†���������� ���� �������������
ƒ��
�‰••Š•

We 
love

�������� ��� ������ ��� ����� ����
‹����� ��������
 �������•�� •���•�� ��������������� ��������� �•���� ������
� ����
� ����•���� �•��� �����Œ•��­ ������
���� ���•��� �­���� ����� ������ ���������•
��������• ����� ���
•�� ���������������� ���� •����� ��� ���‰•‰•�Œ�
����� ���•�
­�
� �••

Ž������•�­ 
��� �������•� ���������­� ���� �•��� ���•�� ������ ����•�����•
Ž�­�� ��•���� ������������ ������� Mori Bui lding Digit al Art Museum: te amLab 
Borderless���� ����� ��������  ��•��� ��•�������� ������ ��� ��‘ •������ ����

������ ���• ����� ���� ���•��� �•������ ������
••�• ••� ‰�� ���������� ��‘‰•��� ����•
��� ���•�’Š•����	������ ����������� •��� ��
��
 ���•�

„�� ���� �­��• ��� ������ ��•�� ���������
������ ���� �
�� ����� ��­� ����� ���������
�� ����� ��� ����� ��•�������� ������� •�„�����
���� �������� �‚���� ��†����� ��� ���������
�������� ���� ���� �������•��

���������� ����� ������ •��� ��������
������ ������ ������� ������ ���� •����
�� �•����� �������� ��•��������� ��� ����•�
„���������
 ��� ���•����ƒ���� ��•�����
����������� ���������� �������• ������
������ ­��•� – Kathryn Wortley

Events on 
the high seas
Still resistant to the idea of taking your 
next corporate incentive, meeting or 
conference onboard a cruise ship? We lay 
out the bene�ts planners and delegates 
can gain from events on the high seas, 
the latest unique venues and experiences 
available on some of Asia’s best cruise 
ships, and a handful of tips that will help 
corporate groups make the most of their 
time onboard









Additional Charges
15% to be added for guaranteed position.
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Khiri Travel has created a new tour component which brings travellers into contact with some 
of the key eyewitnesses to Myanmar’s turbulent history – including Burmese royalty, artists and 
activists.

Through the Personal Stories and Encounters – Meet the Leading Minds of Myanmar  pro -
gramme, tourists can meet Soe Win, a descendent of the last King Thipaw of Myanmar, to learn 
about the fate of Burmese royalty. Another encounter that tourists can have is with art gallery 
owner, Aung Soe Min, who will give insights into the country’s reawakened art scene. Academic 
Aphwar Nyein will reminisce the days when Myanmar had some of the best universities and 
highest literacy rates in South-east Asia; while Dewi Thant will describe the environmental chal -
lenges confronting the country now that the ‘Burmese Road to Socialism’ has been abandoned 

in favour of Western-style economic 
development.

The programme, which can be 
purchased as an add-on to any of Khiri 
Travel Myanmar’s tours, also o�ers  en -
counters with a lethwei  boxer, a puppet 
master, an author, a food connoisseur, a 
former political prisoner, a tattoo artist, 
and various craftsmen and women.

Edwin Briels, managing director 
of Khiri Travel Myanmar, said: “These 
meetings with remarkable people add 
a rewarding new element to tourists’ 
understanding of Myanmar, past and 
present.”

Most of the encounters take place in 
Yangon, with some in Mandalay, Bagan 
and Inle Lake. In all, Khiri Travel Myan -
mar can facilitate meetings with around 
20 experts throughout the country.

Khiri connects travellers with 
Myanmar personalities, experts

Catch a Singapore 
sunset at Dusk
Dusk Restaurant and Bar is the latest addition 
to Faber Peak Singapore.

The dining establishment is perched on 
top of Mount Faber, 100-metres above sea 
level and surrounded by lush rainforest. And 
with it overlooking the Harbourfront skyline, 
Dusk makes an ideal venue for sunset cocktail 
parties and casual post-meeting socials in the 
evening.

Diners can indulge in European tapas cre -
ated by executive chef Kenny Yeo, who pos -
sesses over 30 years of French culinary skills. 
The menu is tailored for communal dining. As 
well, Dusk o�ers  a range of specially curated 
wines and cocktails. Wine pairing menus can 
easily be crafted.

The 150-seat Dusk welcomes partial and 
full venue book-out. For the latter, a minimum 
spend of S$10,000 (US$7,555) applies.Khiri connects travellers with Myanmar personalities, experts

experiencesunfiltered

www.pceb.my  |  info@pceb.my

PCEB.my penang.un�ltered pceb_my

#BusinessEventsPenang

#ExperiencesUn�ltered  #PCEB

Experience more than just meetings. 
Indulge in Penang’s treasured heritage, 
culture & charm.

PENANG

event attendees a contemporary and relaxing space 
for light bites and refreshments. In this space also 
stands a stone wall carved by Balinese artisans to 
depict scenes from ancient Hindu mythology.

Other event spaces within BICC include theatre-
style Mangupura Hall which can seat 2,500 people; 
the auditorium with 506 built-in seats, Bali’s only 
tiered theatre; 26 meeting rooms; two plush VIP 
holding rooms; and The Lounge, which comes with 
a fully-stocked bar that can cater to quality social 
gatherings. 

Being located adjacent to The Westin Resort Nusa 
Dua has its perks, as BICC gains high-quality F&B 
catering support.

As well, event delegates can easily skip to the 
hotel’s Heavenly Spa by Westin for a post-meeting 
massage or keep to their usual exercise routine at 

running routes.
Saraswati Subadia, assistant director of sales and 

marketing for The Westin Resort Nusa Dua, said the 
venue often won an event bid with its “appealing 
environment” that planners are comfortable with.

“In our 27 years of experience in hosting small to 
large conferences and corporate to high-level govern-
ment events, we have received many comments about 
our well-designed interior as well as varied support 
facilities,” she added. – Ade Siregar

IMPACT Muang Thong Thani 
Bangkok, Thailand
This integrated venue is one of Asia’s largest exhibi-
tion and convention centre, taking in IMPACT Chal-
lenger which comprises three interconnected halls; 
IMPACT Exhibition Center which houses eight multi-
purpose halls and six function rooms; IMPACT Forum, 
a standalone convention centre; IMPACT Arena with 
11,000 seats; IMPACT Lakefront with 150,000m2 of 
outdoor space; and AKTIV Square with 19,000m2 of 
outdoor space.

The most beautiful gem in IMPACT’s crown is the 
Royal Jubilee Ballroom, said to be Thailand’s larg-
est and most elegant column-free ballroom. Conical 
chandeliers, elaborate ceiling and wall detailing, and 
a plush carpet of warm shades lend a regal feel to the 
venue.

The careful attention paid to the interior design of 
IMPACT’s spaces are not just for aesthetic reasons; it 

planners to sign the venue on for their events.
Loy Joon How, general manager of IMPACT Exhibi-

tion Management Co, said: “Our ballrooms and func-
tion rooms are comparable with hotel equivalents, 

with elegant settings and amenities will add prestige 
to our customers’ events.

“The design (of IMPACT’s spaces) has helped us to 
be the preferred place for events.”

places for visitors to have a little fun in between 
meetings. The Portal Lifestyle Complex, a four-storey 
building connected to IMPACT Arena, IMPACT Chal-
lenger and IMPACT Exhibition Center via well-de-
signed link bridges, is packed with restaurants, shops 
and the 1,500m2 Portal Ballroom. Some of these res-
taurants have been used for corporate social events.

Outdoors, the IMPACT Speed Park beckons. Opened 
in December 2016, the karting facility comes complete 

room, function rooms, and a winners’ podium. It will 
soon be joined by a waterpark.

Loy said: “Our recreational facilities enable us to 

pleasure. They can have a complete business and 
social programme under one roof.” – Karen Yue

International Convention Centre 
Sydney, Australia
An eye-catching landmark in Darling Harbour, the In-
ternational Convention Centre Sydney (ICC Sydney) is 
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19 - 21 March 2019
The Leading International MICE 
Event in China
Shanghai, China
www.itcmchina.com

@ IT&CM Events
association days

Educational Forums �‡Business Appointments �‡

Destination Presentations �‡Hosted Networking Luncheons & Dinners

Curated Programmes Tailored Just For Association Executives & Professionals, 
Held During Each of Our Leading MICE Events

Endorsing and Supporting Associations

18 - 20 September 2018
The Leading International MICE 
Event Centered in Asia-Paci�c
Bangkok, Thailand
www.itcma.com
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What better way to top off a successful business meeting on a tropical island than to explore and experience 
what it has to offer? Imagine discovering paradise on earth. Breathe in fresh air; see boundless blue waters, 
green countryside, and white sand beaches under a clear sky. It’s a good thing that this breath-taking location 
is just a couple of miles away from where you are, a destination called the Philippines.
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@tpbphl 
Samal Island, Davao For more information, visit tpb.gov.ph
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Top Banner in Push Mail 468 X 60
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eDM to TTG Asia Database USD
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of USD 2,500

0.80

Push Mail

Top Banner

Leaderboard

Sponsored Post

Landing Page

Leaderboard

Editorial calendar is subject to change

DATE DESTINATION GUIDE TO

JAN-MAR Middle East
Singapore Responsible events

APR-JUN Australia
Malaysia Hotels and resorts

JUL-SEP Japan
New Zealand Convention centres

OCT-DEC Indonesia
Hong Kong Event catering

TTGASSOCIATIONS | Digital 

Editorial Calendar 202��
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Full Page 226 X 300 17,800

Half Page (Horizontal) 199 X 130 14,300

Double Page Spread 452 X 300 31,500

Inside Front Cover 226 X 300 19,800

Outside Back Cover 226 X 300 19,800
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SOUTH BEACH PRECINCT GETS 
HOTTER WITH MADAME FAN 

Restaurateur Alan Yau, famous for 
his Chinese restaurant in London, 
Hakkasan, has opened his �rst 
South-east Asian venture, Madame 
Fan, in Singapore. The opening last 
month also marked the relaunch 
of the NCO Club, a post-war 

Modernist three-storey clubhouse 
located at the South Beach 
precinct, which includes the JW 
Marriott Singapore South Beach.

The 222-seat Chinese restaurant 
re-stages Singapore’s colonial 
heritage, and debuts what it 

describes as “an etiquette-free 
lifestyle dining concept grounded 
in Old School Classics, delivering 
a dining experience unique to 
its traditions and heritage, yet 
unbound by the rigidity of current 
European dining standards”.

Said Yau of the concept: 
“Chinese food is about sharing and 
community. It should be enjoyed 
in a casual environment. It is not 
about pressed white tablecloths, 
the formalities of multiple-course 
dining or eating with a fork and 
a knife. When you have tables 
that more than 800mm, this kills 
intimacy. The way a space makes 
you feel and nurtures connection 
between you and your guest is 
how you would remember your 
experience and whether it was 
ordinary or extraordinary.” 

Formal table settings expected 
of a � ne dining establishment are 
diminished into relaxed, smaller 
renditions. Elements such as diva-
led live music and lighting create a 
multi-sensory ambience.

“Madame Fan is more an 

entertainment lifestyle project than 
it is a restaurant project. Great 
food is a given, but you have to 
do more than that to justify your 
existence in the industry today. 
Much like how we are completely 
immersed in a good play or movie, 
dining must never be passive – it 
is enriching, soulful. You leave with 
an experience that is personal and 
unique, a singular encounter that 
cannot be replicated,” he said.

Speciality dishes include 
Drunken Crab Rice Noodle with 20 
Year-Old Gu Yue Long Shan Rice 
Wine, and Lobster Cantonese with 
Ginger, Spring Onion and Wonton 
Noodle.

Last month, the NCO Club also 
opened a champagne, caviar and 
oyster bar, Fish Pool, and a wine 
room, Stags’ Room, in partnership 
with Stags’ Leap and Penfolds. A 
live music venue and speakeasy 
concept, Cool Cats, is slated to 
open in early June. There is also a 
Britannia Room events venue on 
the third level which can host up  
to 50 pax.
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Top Banner in Push Mail 468 X 60

Leaderboard in Push Mail & Landing Page 728 X 90
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of USD 2,500

0.80

Leaderboard

Leaderboard

Sponsored Post

Top Banner

Push Mail

Landing Page

Further details on the TTG Asia Luxury editorial calendar will be updated closer to the date

Editorial calendar is subject to change

DATE FEATURES DESTINATION FOCUS

Jun Japan
Australia

Malaysia
Philippines
India

ILTM APAC 2026 Special

Dec Indonesia
India

Thailand
Australia
Singapore

Further East 2026 Special

TTG ASIA LUXURY | Digital
Editorial Calendar 2026

Additional Charges
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TTG CONTENT LAB  
Rates And Speci�cations

Asian Tourism Expert Guide

Video Sponsorship
 Logo outro placement after main video content
 Acknowledgement in the video�s text article content synopsis
 1 week placement in �Latest Video� section on the homepage
 Release via 1 x e-Newsletter issue
 Release via 1 x Facebook post

From USD 3,750

Custom � Make It Your Own
 1 x 90 sec custom branded video produced and edited based on the 

   mutually agreed storyboard
 1 x logo placement as part of the video intro, or 2 sec outro after  

   the main video content
 2-hour video shoot and on-site footage capture
 Storyboarding, crafting of captions, post-production inputs (2 drafts)
 Permanent video archive in TTG�s website video section
 Release via 1 x Facebook post

From USD 6,000

Popular Collaboration Ideas
Asian Tourism Expert Guide 

Trend Reports and Outlooks
 It dissects drivers of new business opportunities and challenges, to help our readership take smarter,

   informed steps into the future.

Topical Deep Dives
 It gives our readers new and exciting ideas that will enhance their business proposals. It focuses on hot 

   developments and ideas in the travel and tourism as well as business travel and events space.

Reader Engagement Events

Advertorial

Sponsored Posts

Gami�cation

Microsites

Video Presentations

Advertorial 

Gami�cation

Backed by the experienced editorial team of TTG Travel Trade Publishing, TTG Content 
Lab is where creative content is crafted to help your brand achieve your messaging goals. 
Adopting a collaborative approach, TTG Content Lab producers will work with YOU to 
produce engaging and insightful content across multimedia platforms, from sponsored 
trend reports and advertorials to brand microsite and video presentations. 

TTG India DIGITAL
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Sponsored Post in Push Mail NA

Top Banner in Push Mail 468 X 60

Leaderboard in Push Mail & Landing Page 728 X 90

REGULAR AD AD SIZE (W X H) PX RATE 
(USD/MTH) SHARE OF VOICE

Leaderboard 728 X 90 3,000 1/3

MPU Banner
(With video option available)

300 X 250 3,000 1/3

Large MPU Banner 300 X 600 4,500 1/3

Billboard 970 X 90 4,500 100%

PREMIUM AD AD SIZE (W X H) PX RATE 
(USD/MTH) SHARE OF VOICE

Interstitial 640 X 400 6,000 100%

Large Billboard 970 X 250 6,000 100%

Skin 1690 X 1050 6,000 100%

www.ttgindia.travel

www.ttgindia.travel

Rates And Speci�cations
TTG INDIA | Online 

Push Mail

Landing Page

Skin Skin

Leaderboard

Large Billboard

Large 
MPU 

Banner

MPU 
Banner

Leaderboard

Top Banner

Sponsored Post

Interstitial

Leaderboard

eDM to TTG India Database USD

Addressee with minimum spend 
of USD 2,500

0.80


